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Attributed to the continuous growth of economics in our country， both of the 
tourism industry and real estate have seen flourishing development in recent years. 
Tourism real estate， which combines the respective advantages of tourism and real 
estate， has both of the attributes from its two original industries. Besides， it is believed 
that there is prosperous potential and profit in tourism real estate. Thus more 
concentration from tourism and real estate is focused on tourism real estate， bringing 
more opportunity to this rising new industry， generating a boom in the industry 
investment. 
Compared with China， overseas tourism real estate started decades earlier， 
generating many successful models and classic cases. But not all the experience suits for 
domestic market due to the variety forms in this industry and the peculiarity of market 
period. So it demands to research how to suit the projects according to local condition， 
to offer the enterprises with the blueprint as well as Production and Operation Model， 
which has practical meaning to tourism real estate research. 
Firstly， this thesis discusses the status， basic concept， characteristics and 
classification of tourism real estate， followed by derivation on status and trend of 
tourism real estate in Fujian. The main development model is concluded subsequently. 
Secondly， analyzes the development points and ideas of Studios Industry Park A by 
distinguishing its advantages, adopting the combination of PEST and SWOT analysis. 
Lastly， proposes the optimum model and strategy by comparison among diverse 
models and also by analysis on project A’s strength and weakness. Moreover， relevant 
strategy is proposed in accordance with classified potential risk in future. 
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局统计，2011 年中国国内旅游人数达 26.41 亿人次，而 2012 年统计公报显示，
全年中国国内出游人数高达 29.6 亿人次， 同比增长 12.08%，国内旅游收入突破
2 万亿元人民币，高达 2.27 万亿元，同比增长 17.6%[1]。根据中国国家旅游局规
划司的预测，到 2015 年中国国内旅游人数将达到 33 亿人次。 
 








































































































就。中国的人均 GDP 于 2008 年首次突破 3000 美元，根据中国国家统计局的报
告显示，直至 2012 年，我国城镇居民人均总收入达到 26959 元，以 2012 年平均



























































































































































其中投资上亿元的项目超过 70 个，总规模达到 2600 亿元。到 2012 年 4 月，房
地产的总体投资总额为 15835 亿元，其中，五分之一以上为针对旅游地产方面的
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